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Materiality Matrix

Top Priority

Higher

+ Human rights and labour
standards in the supply chain
+ Product integrity and sourcing

Medium Priority

+ Client satisfaction and service
+ Employee recruitment,
development and retention
+ Packaging and waste « Governance and ethics
+ Climate change and energy use + Positive economic contribution + Health, safety and well being
- Transparency + Product design, creativity, quality
& growing craftsmanship
+ Trade in protected species and
animal welfare

Importance to Stakeholders

+ Diversity and inclusion
+ Logistics (transportation impacts) |- Data protection and information
+ Tax security

+ Biodiversity
+ Community partnership
- Philanthropy and sponsorship

Impact on the Business >
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